GENERATION ALPHA &
GENERATION Z

Fact Sheet for Animal Health Industry Presenters

Who Are They?

Generation Alpha

Born: 2010 to 2025 Born: 1997 to 2012
Current ages: elementary and Current ages: teens to mid-20s
middle school (high school, college, early career)
True digital natives! Devices have always Grew up during social media expansion
been part of their world and rapid tech change
Expected to be the most educated Value authenticity, inclusivity, and social impact
and diverse generation
Independent, entrepreneurial, and tech-savvy

How They Learn and Explore

DIGITAL FIRST VALUE AND PURPOSE DRIVEN STORY AND CONNECTION FOCUSED
Highly visual and Want to know why a career Inspired by authentic,
interactive learners matters to the world personal stories
Prefer videos, animations, Care about animals, Want to hear “why | do
and short-form content sustainability, and fairness this work” not just “what | do”
Love hands-on activities, games, Driven by personal passion Respond to genuine,
and real-life demonstrations and making a difference relatable communication
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What Motivates Them

Generation Alpha

Curious and imaginative Passionate about social good

and global impact

Love animals, technology,
and the environment Value flexibility, mental health,

and personal growth

Drawn to futuristic,
hands-on tools and ideas Seek creative, meaningful career
paths that fit their lifestyle

Key Challenges to Address

® Many kids don’t even know animal health exists as an industry.

'8‘ Even students with agricultural backgrounds may feel animal health
means a strictly rural life they want to avoid.

.8‘ Many think working in animal health always means working hands-on with animails.

'8‘ What used to be a strong talent pool (rural and ag kids) is no longer a
guaranteed source of interest.
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Important Points to Emphasize

Animal health careers exist in all kinds of environments:
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From a lab to a farm to an office at home
In a busy city or in a quiet rural community

Working on a plane, in a coffee shop, or anywhere around the world.
You don’t always have to work directly with animals.

Many roles focus on data, technology, business, marketing, or policy.

You can impact animal health without daily physical contact with animals.
The work is versatile and dynamic.

You can find a path that matches your lifestyle and interests.

Animal health combines science, innovation, global travel, business
strategy, and more.

How to Connect with Them in a Presentation

* Use colorful visuals, photos, and short video clips

+ Tell personal stories about “why | do this work”

Highlight global impact and environmental benefits

Use interactive polls, quizzes, and hands-on examples

* Show that animal health is not just about farms or clinics,

it's also about technology, innovation, and creativity

- Emphasize flexible work options and different lifestyles
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Key Topics That Excite Them

*‘ Helping animals and people live healthier lives

*‘ Solving global health challenges (zoonotic diseases, food safety)
ﬁ' Using new tech and tools to make a difference

*‘ Working anywhere in the world, in any type of setting

ﬁ' Connecting science with real-world impact

Messages to Emphasize

“Animal health is for everyone, whether you live in the city or on a farm.”
“You can help animals and people, even if you don't work with animals every day.”
“Your career can take you anywhere — a lab, a plane, a tech hub, or your own home office.”

“There are so many paths, and you can build one that fits your passions and lifestyle.”

What to Avoid

Overly technical, jargon-filled content
Long, text-heavy slides
One-way, lecture-style speaking

Assuming all students understand or relate to rural life
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FINAL TIPS FOR BOTH GENERATIONS

Make it fun, visual, and memorable

Focus on inspiring curiosity rather than overloading them with details
Encourage questions and exploration of different paths

Help them imagine themselves in animal health, no matter where they’'re from

QUOTE FOR
INSPIRATION

“Reaching Generation Alpha

and Generation Z isn't just about
sharing information; it's about
planting the seeds of passion that
will grow into the future of our
industry. The future of animal
health depends on the dreams
and curiosity we inspire in
today’s young minds. Our next
breakthroughs, advocates,

and leaders are sitting in
classrooms, waiting for someone
to show them the way.”

- Animal Health Corridor
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